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FOREWORD 

This thesis is the result of a Navy Post-Graduate School and Navy Chaplain Corps 
program providing selected chaplains a year of study in a variety of areas related to 
religious ministry. As the title suggests, the paper will focus on ministry to a specific 
group of people-known as the 13th generation (hereafter referred to as 13ers).‘ 

I was invited to study a specific area in which the Navy Chaplain Corps desired 
specialists. When colleagues asked what I intended to study, my usual response was 
“Religion in Society.” On several occasions, colleagues interested in my career desired a 
fiiller explanation of this subject. I often tried to give a fuller explanation, but I was not 
entirely certain about details of the subject area either. It is through the guidance of 
Duke Divinity School professor Dr. Jackson W. Carroll (and several others) that my 
focus has been sharpened leading to study in the sociology of religion. As a subject of 
specific interest, I have focused on America’s generations and particularly on the 13th 
generation. From that study, I outline a strategy for religious ministry to 13ers in this 
work. 

Here, I argue for the use of sociological data, marketing data, and generational 
theory when preparing a strategy of religious outreach and ministry to 13ers. As I 
present argument and data obtained through research and surveys, I reflect my awareness 
of the fact that America is more religiously plural than at any time in her past; therefore, I 
write this thesis in a manner that enable religious leaders from a variety of faiths to utilize 

1 ‘Thirteenth Generation” is the term used by William Strauss and Neil Howe to define the generation of 
people bom between 1961 and 1981. Strauss and Howe indicate that, this group of people are the 
thirteenth generation of people to know the American nation, flag and Constitution. 

Neil Howe and Bill Strauss. 13Th Generation; Abort, Retry, Ignore. Fail ? (New York: 

Vintage Books. 1993). 16-17. Hereafter referred to as 13th Gen. 



its research and findings. Christocentric language and theology is minimized throughout 
much of this paper; however my Christian background and commitment to serving the 
Christian church may result in work (at points in the paper) that is specifically related to 
Christianity and a theology of ministry to 13ers from a Christian perspective. The reader 
will find that a considerable amount of my strategy for ministry to 13ers is applicable to 
other generational groups as well. Most professional religious leaders agree, sound 
principles of religious ministry often transcend age and generational boundaries. The same 
may be said of religious traditions. 
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CHAPTER ONE 
INTRODUCTION 

THE GOALS AND OBJECTIVES OF THIS PROJECT 

Join any worship service in America and you will likely observe three characteristics. 
First, worship service participants are predominantly black or white, rarely an even mix. 
Second, most participants are over the age of thirty-five. Third, most worship services 
follow patterns established in other countries (primarily Europe) long ago. 

While the first and third characteristics are matters that may be discussed at great 
length, the second characteristic is the primary focus of this paper I examine questions 
that many leaders and lay persons involved in American religion are raising: “Where are 
the young people? Why aren’t more members of the so-called 13th generation involved 
in America’s churches, mosques, and synagogues? Is there anything religious leaders can 
do to increase 13er participation in organized religious activity? Can 13ers be impacted in 
positive ways with the message offered by America’s religious institutions and places of 
worship? If 13ers can be impacted positively by America’s religious institutions, how 
might that be done?” 

Central to my thesis is the proposition that I3ers can be reached and positively 
impacted by America’s religious institutions, but doing so will require America’s religious 
institutions to seek 13ers, and make changes in their programs of ministry that reflect 
13er interests. Religious organizations will need to become intentional in their ministry to 
13ers. They will need to grapple with the theological challenges 13ers bring that conflict 
with long-held religious traditions and tenets. Religious institutions will also need to 
wrestle with the ethical and theological implications of religious marketing. Finally, 



